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ABSTRACT

This research aims 1) to study the current situation of the Personal Branding
Model by Celebrity Endorsement in Thai Film Business 2) to create and check the
personal branding model by Celebrity Endorsement in Thai Film Business. The samples
are Film Directors, actors, screenwriters, 17 stakeholders of movie business from both
public and private sector. This research uses Delphi technique as a tool for 3 times
collecting data by employing in-depth interview and questionnaires. Data are analyzed
by using the SPSS program and present in number, median. It considers the validity by
confirming interquartile range, absolute value between mode and median statistically.

The findings are:

1) The main factors are consistent to the study which is used Delphi technique
in relation to the personal branding model by Celebrity Endorsement in Thai Film
Business as followings: 1.1 Strategic management by 1.1.1) celebrity creditability 1.1.2)
celebrity skills 1.1.3) forming celebrity interestedness 1.1.4) transfer to popular celebrity
1.2 Brand celebrity management 2) Total quality management as followings: 2.1
Customer satisfaction 3) Celebrity supporting as followings: 3.1 the factor which is

concerned the sustainable image.

2) The analyzing data following 1), which are from the return questionnaires
regarding consensus panelists, indicate that consistency rules of descriptive statistics

which has the median in the range of 4.00-5.00 and interquartile range is less than 1.00



(IR < 1.00). Also, the differences between mode and median are not more than 1. Thus,
the best practice for the personal branding model by Celebrity Endorsement in Thai
Film Business is PB2SP which bring about the Total Performance Scorecard model
(TPS). However, this TBS model is checked index of congruence (IOC) from 5 10C
experts. It reveals that IOC > 0.50 are consisted of 1) organization balance scorecard
2) total quality management and 3) celebrity endorsement management. Generally, the
Total Performance Scorecard (TPS) is practical and can be developed for

implementing.

Keywords: Celebrity Endorsement, Personal Brand, Thai Film Business, Visionary

Model, Brand Value
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AN 2-1 SHOW MIX OF THE CONSTRUCTS OF SPORTS CELEBRITY ENDORSEMENT

WITH BRAND POSITIONING CONSTRUCTS
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YARNNTWULTUA

(Gilmore, 1919, Sagar, 2009, Plumer,
1985, Lucia Malar et.el, 2011)
MsAanTuLITUS

(Grace & O’Cass, 2005; Sagar, 2009)
ANNATEUTINULITUA

(Aaker, 1996; Keller, 1998, Netemeyer
et. al., 2004; Sagar, 2009)
DIWANHDILTUA

(Kotler 1998; Aaker 1992; Netemeyer et.
al., 2004; Sagar, 2009)
nisnevlanduazlaulazesgnan
I

(Vieceli and Shaw, 2010; Alba &
Chattopadhyay, 1986; Higgins, 1996)

‘171'34’1 : SHOW MIX OF THE CONSTRUCTS OF SPORTS CELEBRITY ENDORSEMENT WITH BRAND

POSITIONTING CONSTRUCTS (Malik, A., & Sudhakar, B, D., 2014, p.259)
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2.2 WUOAAAMAILLITUAN LN LT 0 1 Aa1UAYY (Brand Equity for

Celebrity Endorsement)
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25-29 0.46-0.44 0.02

11 (Thomas T. Macmillan, “The Delphi Technique, 1971)
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